appier

Promotional Pricing

Drive payer conversions and improve
n-app revenue by delivering targeted
price offers
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@ The Challenge

Finding the optimal offer price per customer without the use
of the right tech and deep insights into user behavior is
almost impossible. People’s response to different prices/of-
fers varies, so it is challenging to know which one will convert
a user into a payer. Going through a process of guessing,
segmentation, or even A/B testing in order to deliver the right
offer price is a massive undertaking with uneven results.

Product Highlights

ML- based Pricing Optimization

Our ML Pricing Engine models user behavior and likelihood to
buy by capturing thousands of data points during the user's
journey, from device type and location to money spent in
IAPs. All these data points identify willingness to purchase
and are the backbone of our predictive pricing tech.
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Reach out & get started!

Q The Solution

wappier's Pricing Optimization Engine leverages our
proprietary Machine Learning models to analyze and
forecast user behavior, taking into consideration game

and users' contextual and engagement data. The platform
tracks and predicts each user's probability to buy, and then
serves the right price for preset offers, maximizing in-app
conversions and your revenue.

We capture hundreds of pricing signals
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Per User Optimization

Data points are captured automatically and are then
translated to targeted pricing offers using your app's
existing Ul elements. Your existing in-app special offers
flow is presented to the user with the optimal pricing to
incrementally increase revenue and conversions.
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Methodology Per User

Auto-adjusting
the pricing of
in-app products
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User Characteristics
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Experiencing Promotional Pricing

Auto-adjusting the pricing of in-app special offers
per each user.
wappier’s Pricing Optimization Engine leverages sophisticated VI P

Machine Learning models to track and predict consumers’

behavior to optimize prices and maximize in-app conversions. OFFER
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Qur proprietary algorithms auto-adjust existing in-app special
offers (seasonal, ad-hoc, bundles, etc.) by changing only the
price of offerSKUs per user.

Why Go wappier

Go Live Fast

Quick and easy integration with
our SDK. Experience a smooth
and seamless deployment process
and enjoy fast results.

Reach out & get started!

Get Lift

You can increase your revenue and
overall LTV by automatically
updating the prices in your game or
app for thousands of offer SKUs.

Gain Insights

The data we gather provide deep
insights into user behavior and
help you better understand what
works and what doesn't with your
IAPs and customized offers.
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